Providing a welcoming, accommodating and inspiring environment has
always been a top priority for Cloverwood, as well as seeking new oppor-
tunities for service offerings and overall community improvements. The
best measure for evaluating these objectives is to engage the neighbors
who live here by asking for their valuable insights so that Cloverwood may
continue to achieve the highest of standards.

A comprehensive survey was recently conducted to obtain feedback from
Cloverwood residents on how well the community is meeting their needs
and expectations. The survey was administered by Brand Integrity, a Roch-
ester-based employee and customer engagement company. Over a third of
Cloverwood residents participated in the survey, assuring that the results
are representative and reliable.

We are very pleased to share Cloverwood’s survey results and comments
with you. We believe they reflect those areas of service which are most
important to our residents!

OVERALL SATISFACTION

90% of survey respondents
indicated that overall, they are
satisfied with Cloverwood.

RECOMMENDATION TO OTHERS M
93% of survey respondents said [il i
they would recommend Clover- |
wood Senior Living as a place
to live.
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SURVEY RESULTS PAGE 2

Compared to our peer group locally,
Cloverwood scored the highest in each
of the following categories:

v AMENITIES

7 STAFF INTERACTING WITH RESIDENTS
IN A RESPECTFUL AND COURTEOUS
MANNER

s DINING: QUALITY OF FOOD, VARIETY,
STAFF, ENVIRONMENT
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